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Legislative

acts

¾
R

egulation
(E

U
)

N
o

1144/2014
on

inform
ation

provision
and

prom
otion

m
easures

(basic
act)w

as
finally

published
in

the
O

fficialJournalon
4

thN
ovem

ber
2014

¾
D

elegated
act,

im
plem

enting
act

and
annual

w
ork

program
m

e
published

on
13

O
ctober

¾
A

p
p

lyin
g

from
1.12.20

15

O
b

jectives:

�
To

enhance
the

com
petitiveness

ofthe
U

nion
agriculturalsector

�
To

increase
aw

areness
of

the
m

erits
of

U
nion

agricultural
products

and
of

the
high

standards
applicable

to
the

production
m

ethods
in

the
U

nion
�

To
increase

the
consum

ption
of

U
nion

agricultural
products

and
certain

food
products

�
To

increase
the

aw
areness

and
recognition

ofU
nion

quality
schem

es
�

To
increase

the
m

arketshare
ofU

nion
agriculturalproducts

�
To

restore
norm

alm
arket

conditions
in

the
event

ofserious
m

arketdisturbance,loss
ofconsum

er
confidence

or
other

specific
problem

s
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ral p
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u
cts

Types of actions

¾
D

ifferen
ttyp

es
ofaction

s:

1)
Inform

ation
and

prom
otion

program
m

es:

•
1

to
3

years

•
Subm

itted
by

proposing
organisations

•
SIM

PLE
PR

O
G

R
A

M
M

E
->

O
ne

or
m

ore
Proposing

O
rganisations

from
the

sam
e

M
em

ber
State

•
M

U
LTI

PR
O

G
R

A
M

M
E

->
Several

Proposing
O

rganisations
from

several
M

em
ber

States
+

E
U

O
rganisations

2)C
om

m
ission

initiatives:

•
Inform

ation
and

prom
otion

m
easures:

o
H

igh-levelm
issions

o
Participation

in
trade

fairs

o
O

w
n

cam
paigns

•
Technicalsupportservices
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E
ligible products

¾
E

ligib
le

p
rod

u
cts

an
d

sch
em

es:

�
A

llagriculturalproducts
ofA

nnex
I

to
the

TFE
U

,excluding
tobacco

�
O

pen
to

certain
processed

products
listed

in
A

nnex
I

of
the

regulation
1144/2014

(beer,chocolate,pasta,sw
eetcorn,cotton,etc.)

�
Spirits

w
ith

a
Protected

G
eographicalIndication

�
W

ine
–

associated
to

another
product

or
alone

if
subject

of
a

m
ulti-country

program
m

e
(basketapproach)

�
Fisheries

and
aquaculture

products
–

ifassociated
to

another
product(basket

approach)

�
Schem

es:E
U

quality
schem

es,organic,R
U

P,nationalquality
schem

es



T
h

e n
ew

 E
U

 P
rom

otion
 P

olicy for agricu
ltu

ral p
rod

u
cts

¾
E

U
C

ofin
an

cin
g

rates:

•
The

nationalco-financing
disappears

thereby
creating

a
levelplaying

field

•
The

E
U

co-financing
rates

are
significantly

higher
in

com
parison

to
the

previous
regim

e

•
T

h
e

E
U

co-fin
an

cin
g

rate
is

70
%

for
sim

p
le

p
rogram

m
es

•
8

0
%

for
m

u
lti

p
rogram

m
es

an
d

sim
p

le
p

rogram
m

es
targetin

g
th

ird
cou

n
tries

•
8

5%
for

p
rogram

m
es

in
case

ofseriou
s

m
arketd

istu
rb

an
ce

•
T

h
ere

is
also

a
5

%
for

b
en

eficiaries
from

M
S

u
n

d
er

fin
an

cial
assistan

ce
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Proposing
organisations

¾
P

rop
osin

g
organ

isation
s:

�
Trade

or
inter-trade

organisations
representative

of
the

sector(s)
concerned

atM
S

�
Trade

or
inter-trade

organisations
atE

U
level:

-
A

trade
or

intertrade
organisation

shallbe
deem

ed
to

be
representative

w
here

it
accounts

at
least

50%
as

a
proportion

of
the

num
ber

of
producers,

or
50%

of
the

volum
e

or
m

arketable
production

of
the

products
per

sector
concerned

->
Low

er
%

m
ay

be
accepted

ifjustified

�
Producer

organisations

�
A

gri-food
sector

bodies
w

ith
public

service
m

ission
in

charge
ofprom

otion
of

agriculturalproducts
(i.e.C

ham
ber

ofagriculture)
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ulti program
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R
elevan

t d
ocu

m
en

ts

To
know

m
ore

aboutthe
new

Prom
otion

Policy,please
check

the
follow

ing
docum

ents:

x
R

egulation
(U

E
)

N
o

1144/2014
of

the
E

uropean
Parliam

ent
and

of
the

C
ouncil

on
inform

ation
provision

and
prom

otion
m

easures
concerning

agricultural
products

im
plem

ented
in

the
internal

m
arket

and
in

third
countries

and
repealing

C
ouncil

R
egulation

(E
C

)
N

o
3/2008

(B
asic

act)
PPA

(14)8341
(rev.1)

x
The

new
prom

otion
policy:synoptic

presentation
(D

G
A

G
R

I)
N

C
N

(15)8003
(rev.1)

x
C

om
m

ission
D

elegated
R

egulation
(E

U
)

2015/1829
supplem

enting
R

egulation
(E

U
)

N
o

1144/2014
of

the
E

P
and

ofthe
C

ouncilon
inform

ation
provision

and
prom

otion
m

easures
concerning

agricultural
products

im
plem

ented
in

the
internalm

arketand
in

third
countries

PPA
(15)7974

(rev.1)

x
C

om
m

ission
Im

plem
enting

R
egulation

(E
U

)
2015/1831

laying
dow

n
rules

for
application

of
R

egulation
(E

U
)

N
o

1144/2014
of

the
E

uropean
Parliam

ent
and

of
the

C
ouncil

on
inform

ation
provision

and
prom

otion
m

easures
concerning

agricultural
products

im
plem

ented
in

the
internal

m
arketand

in
the

third
countries

PPA
(15)7977

(rev.1)

x
C

om
m

ission
Im

plem
enting

D
ecision

on
the

adoption
of

the
w

ork
program

m
e

for
2016

in
the

fram
ew

ork
of

inform
ation

provision
and

provision
m

easures
concerning

agricultural
products

im
plem

ented
in

the
internal

m
arket

and
in

third
countries

C
O

M
(15)8006

(rev.1)
&

C
O

M
(15)8007

(rev.1).

x
Q

uestions
&

A
nsw

ers
:R

eform
ofthe

policy
on

inform
ation

and
prom

otion
m

easures
for

agricultural
products

on
the

internalm
arketand

in
third

countries:the
C

om
m

ission
has

adopted
the

annualw
ork

program
m

e,as
w

ellas
the

im
plem

enting
actand

the
delegated

actN
C

N
(15)8004

(rev.1)

x
G

U
ID

E
FO

R
A

PPLIC
A

N
TS:

Sim
ple

program
m

es
and

M
ulti

program
m

es
PPA

(16)1077
(rev.1)

and
PPA

(16)1078
(rev.1)
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rogram
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es

�
T

im
etab

le:

S
tages

D
ate an

d
 tim

e or in
d

icative 
p

eriod

Publication of the call
4.2.2016

D
ead

lin
e for su

b
m

ittin
g ap

p
lication

s
28

.4
.20

16

E
valuation period (indicative)

29.4 -31.8.2016

Inform
ation to applicants

(indicative)
<

 30.9.2016

D
ecision by the C

om
m

ission (indicative)
<

 30.11.2016

Signature of the contract w
ith M

em
ber State 

(indicative)
<

 28.2.2017

Starting date of the action (indicative)
>

 1.12.2016
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rogram
m

es

�
T

im
etab

le:

S
tages

D
ate an

d
 tim

e or in
d

icative 
p

eriod

Publication of the call
4.2.2016

D
eadline for subm

itting applications
28.4.2016

E
valuation period (indicative)

29.4 -31.8.2016

Inform
ation to applicants

<
 23.9.2016

Signature of the grantagreem
ent

<
 23.12.2016

Starting date of the action (indicative)
>

 1.01.2017



C
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osals

G
uidelines for applicants

S
u

b
m

ission
com

p
letion

:

•
h

ttp
://ec.eu

rop
a.eu

/ch
afea/agri/in

d
ex_

en
.h

tm
l

•
The

E
lectronic

Subm
ission

system
enables

you
to

replace/update
the

proposal
at

any
tim

e

•
You

can
indeed

subm
it

your
proposalseveraltim

es
before

the
calldeadline,e.g.to

m
ake

updates
or

changes

•
A

fter
the

deadline
for

the
subm

ission
ofthe

proposals,changes
or

additions
are

not
longer

possible

•
W

hile
subm

itting
the

proposal,
the

E
lectronic

Subm
ission

System
w

ill
carry

out
basic

verification
checks:

com
pleteness

of
the

proposal,
internal

data
consistency,

size
lim

itions,etc

•
Please

do
notsend

your
proposalto

C
H

A
FE

A
as

only
subm

issions
via

the
E

lectronic
Subm

ission
System

shallbe
considered

•
O

nce
subm

itted,applicants
w

illreceive
an

acknow
ledgem

entofreceipt



C
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G
uidelines for applicants

L
an

gu
age‘s

regim
e:

F
or

sim
p

le
p

rogram
m

es:

•
Proposals

m
ay

be
subm

itted
in

any
officiallanguage

of
the

E
uropean

U
nion.N

evertheless,w
hen

preparing
their

proposals,applicants
should

take
into

account
that

contracts
w

illbe
m

anaged
by

the
M

em
ber

States.
C

onsequently,
applicants

are
encouraged

to
subm

it
their

proposal
in

the
language(s)

of
the

M
em

ber
State

of
origin

of
the

proposing
organisation(s)

unless
if

the
M

em
ber

State
concerned

has
indicated

its
agreem

entto
sign

the
contractin

E
nglish

•
B

esides,to
facilitate

the
review

of
proposals

by
independent

experts
w

ho
provide

technicalinput
to

the
evaluation,

an
E

nglish
translation

of
the

technical
part

(Part
B

)
should

preferably
accom

pany
the

proposalifitis
w

ritten
in

another
E

U
officiallanguage

F
or

m
u

ltip
rogram

m
es:

•
E

ven
though

proposals
m

ay
be

subm
itted

in
any

ofthe
officiallanguages

ofthe
E

uropean
U

nion,
applicants

are
encouraged

to
subm

it
their

proposal
in

E
nglish

to
facilitate

processing
of

the
application

including
its

review
by

independent
experts

w
ho

provide
technical

input
to

the
evaluation.In

addition,applicants
should

be
aw

are
thatC

H
A

FE
A

w
ill,in

principle,use
E

nglish
to

com
m

unicate
w

ith
beneficiaries

regarding
the

follow
up

and
the

m
onitoring

of
the

co-
financed

actions
(grantm

anagem
entstage)

•
A

n
E

nglish
translation

ofthe
technicalpart

(Part
B

)
should

preferably
accom

pany
the

proposalif
itis

w
ritten

in
another

E
U

officiallanguage
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G
uidelines for applicants

E
lem

ents
to take

into
accountbefore

drafting
the proposal:

�
R

elevan
ce:

check
that

your
intended

proposal
does

indeed
address

the
Topic

indicated
in

the
call

for
proposals.

Proposals
falling

out
of

scope
of

the
call

for
proposals

w
ill

be
rejected

due
to

not
reaching

the
threshold

level
for

the
relevant

aw
ard

criterion

�
C

om
p

leten
ess:

check
that

your
intended

proposal
includes

all
relevant

inform
ation

and
covers

all
aspects

described
in

the
aw

ard
criteria,

proposal
tem

plate
and

this
guide,as

it
w

ill
be

evaluated
only

on
the

basis
of

the
subm

itted
content.Follow

closely
the

form
at

of
the

tem
plate

of
Part

B
and

ensure
that

allthe
requested

inform
ation

is
uploaded

�
O

rien
tation

tow
ard

s
resu

lts
an

d
im

p
act:

good
proposals

should
clearly

show
the

results
that

w
illbe

achieved
as

w
ellas

include
a

sound
and

credible
evaluation

study
–

to
be

undertaken
by

an
independent

externalbody
–

not
only

focusing
on

process
evaluation,

but
looking

in
particular

at
outcom

es,
as

described
in

the
additionalinform

ation
on

aw
ard

criteria



C
all for p

rop
osals

G
uidelines for applicants

P
art A

 –
A

d
m

in
istrative in

form
ation

To
subm

ita
proposal–

applicants
m

usthave
perform

ed
a

financialviability
self-check:

http://ec.europa.eu/research/participants/portal/desktop/en/organisations/lfv.htm
l

S
ection

1:G
en

eralin
form

ation

•
To

provide
the

acronym
,

proposal
tittle,

duration,
free

keyw
ords

as
w

ell
as

an
abstractofthe

proposalin
english

•
Severaldeclarations

to
be

signed

S
ection

2:A
d

m
in

istrative
d

ata
on

p
rop

osin
g

organ
isation

(s)

•
The

coordinator/applicant
w

illencode
the

PIC
code

of
his/her

organisation
and

of
every

other
applicant.Please

note
thatthe

PIC
is

the
ParticipantIdentification

C
ode

received
after

the
registration

in
the

B
eneficiary

R
egister



C
all for p

rop
osals

G
uidelines for applicants

P
art A

 –
A

d
m

in
istrative in

form
ation

 (con
t.)

S
ection

 3: B
u

d
get

U
nder this

section, applicants
m

ust fillin a budget overview
table:

Source: C
H

A
FE

A



C
all for p

rop
osals

G
uidelines for applicants

P
art A

 –
A

d
m

in
istrative in

form
ation

 (con
t.)

S
ection

 4
: In

form
ation

 ab
ou

t th
e action

Please
indicate: 

•
The targetcountries of the proposal

•
The schem

e
to be

prom
oted

•
The products

to be
prom

oted



C
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G
uidelines for applicants

A
p

p
lication

 form
: P

art B
 –

T
ech

n
icalcon

ten
t:

•
The proposalcan

be
w

ritten
in any

w
ord

processing
tool->

 N
evertheless, once 

com
pleted, the up-loading

into
the E

lectronic
Subm

ission
System

 is
only

possible in 
PD

F form
at

•
Part B

 should
not have m

ore than
70 pages

•
The m

inim
um

 font size allow
ed

is
11 points. The page size is

A
4 and all m

argins
should

be
atleast 15 m

m

•
E

xcess
pages w

illoverprinted
w

ith
a w

aterm
ark

and disregarded



C
all for p

rop
osals

G
uidelines for applicants

A
p

p
lication

 form
: P

art B
 –

T
ech

n
icalcon

ten
t (con

t.):

Section
 1. P

resen
tation

 of th
e p

rop
osin

g organ
ization

(s):

•
B

riefly present your organisation(s) (w
ithout repeating the inform

ation already given in Part A
 of 

the application form
), the product sector represented and its m

em
bers. 

•
Inform

ation on the structure of the sector, the num
ber of com

panies, the turnover and data 
related to em

ploym
ent can be included.

•
Please note that the inform

ation on your organisation's
representativeness in your M

em
ber State 

for the product sector(s) concerned should be provided as an annex, using the tem
plate provided 

on the participant portal. 

Section
 2. P

rod
u

cts/sch
em

es an
d

 m
arket an

alysis:

•
The analysis presented in this section serves as a basis for the definition of action objectives and 
strategy

•
It w

ill be indicated the products or schem
es that w

ill be prom
oted or inform

ed upon by the action. 

•
A

pplicants w
ill have to provide the necessary inform

ation to describe the m
arket and/or 

aw
areness situation in the target m

arket by replying to questions such as; supply (m
arket 

structure, m
arket position of E

U
 producers, challenges, etc), dem

and, etc.



C
all for p

rop
osals

G
uidelines for applicants

A
p

p
lication

 form
: P

art B
 –

T
ech

n
icalcon

ten
t (con

t.):

S
ection

  3. A
ction

 ob
jectives:

A
pplicants

w
illhave to specify

the objectives of the action in term
s

of concrete
and quantified

targets. U
p to 3 m

ain action objectives should
be

described.

O
bjectives should

be
SM

A
R

T:

S
p

ecific: objectives m
ust be precise in order to be understood clearly 

M
easu

rab
le: it should be possible to m

easure the progress tow
ards the achievem

ent of 
the objectives based on a pre-defined set of quantifiable indicators 

A
ch

ievab
le: objectives m

ust be realistic 

R
esu

lts-focu
sed

: goals should m
easure outcom

es, not activities 

T
im

e-b
ou

n
d

: objectives m
ust have a clear tim

e-fram
e, a deadline by w

hich they are to be 
achieved. 



C
all for p

rop
osals

G
uidelines for applicants

A
p

p
lication

 form
: P

art B
 –

T
ech

n
icalcon

ten
t (con

t.):

S
ection

  4
. A

ction
 strategy:

•
B

ased on the m
arket analysis, applicants have to describe how

 they intend to reach the action 
objectives

•
The description w

ill have to list and describe the target groups of the action –
how

 the strategy 
w

ill be tailored to each of them
•

If the strategy is targeting m
ore than one country -how

 the strategy w
ill be adapted?

•
D

escription of the com
m

unication strategy –
com

pliance w
ith the legislation

Specific m
essages:

•
O

rigin
–

necessary
to

com
ply

w
ith

the
requirem

ents
(articles

2-4
ofthe

R
egulation

2015/1831)

•
B

rands
–

if
the

program
m

e
is

going
to

display
brands

–
im

portant
to

look
at

the
conditions

under
w

hich
brands

can
be

m
entioned

(articles
6,7

and
8

ofR
egulation

2015/1831)



C
all for p

rop
osals

G
uidelines for applicants

A
p

p
lication

 form
: P

art B
 –

T
ech

n
icalcon

ten
t (con

t.):

S
ection

 5. E
U

 d
im

en
sion

 of th
e action

:

D
escribe

any
benefits

thatw
illbe

derived
from

the action  atE
U

 level–
H

ow
 w

illother
E

U
 

producers
benefitfrom

the action?

To reply
–

W
hatis

the dim
ension of the action in term

s
of:

•
dissem

inating inform
ation on E

uropean production standards, quality and safety standards 
applicable to E

uropean food products, E
uropean dietary practices and culture; 

•
raising aw

areness of E
uropean products am

ong the general public and in trade circles; 
•

providing synergies betw
een organisations

in m
ore than one M

em
ber State; 

•
prom

oting the im
age of E

uropean products on the international m
arkets. 



C
all for p

rop
osals

G
uidelines for applicants

S
ection

  6
. D

escrip
tion

 of activities
an

d
 an

alysis
of b

u
d

get p
osition

s:

The description should
cover

both
a concise description of activities

and the detailed
analysis

of 
the related

budget

Tem
plate for description of activities:

A
ctivity

title

S
p

ecific ob
jectives 

-w
hich result indicators are linked to this activity? 

D
escrip

tion
 of activity 

-give a concise description of the activity, including its 
link to the action strategy, target groups of the activity, 
etc. 

D
eliverables

-for each action year, list the deliverables (via output 
indicators) of the action; paym

ent w
ill be linked to 

deliverables 

B
u

d
get an

alysis
-

budget should be linked to the deliverables of the 
action; this should be clear from

 the budget analysis; 

-give estim
ated costs at least on the level of each 

deliverable 

Im
p

lem
en

tation
W

ho
w

illexecute
the

activity?



C
all for p
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G
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S
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 7: M
easu

rem
en

t of resu
lts an

d
 action

 in
d

icators

D
efine a list of result and im

pact indicators (Im
pact indicators should be identical or 

closely linked to the SM
A

R
T objectives of the action)

D
escribe in details the m

ethodology for m
easuring including w

hen evaluations w
ill be 

carried out

The relationship betw
een the output, result and im

pact indicators:

�
O

u
tp

u
t in

d
icators: A

re the activities im
plem

ented according to the program
m

e?

�
R

esu
lt in

d
icators: A

re the activities im
plem

ented w
ith a foreseen outcom

e?

�
Im

p
act in

d
icators: A

re the objectives of the program
m

e
being m

et?

T
yp

e of in
d

icator
In

d
icator

Q
u

an
tiy

O
utput

N
r

of TV
 spots aired

50

R
esult

N
r ofexposures

generated
w

ith
the TV

 spots
20,000,000

Im
pact

A
w

areness
change –

N
r of people 

effectively
reached/changed

opinion

2,000,000



C
all for p

rop
osals

G
uidelines for applicants

S
ection

 8
: A

ction
 organ

ization
 an

d
 m

an
agem

en
t stru

ctu
re

•
A

pplicants
m

ust
dem

onstrate
in

this
section

the
professional

com
petencies

and
qualifications

required
to

com
plete

the
action.

•
A

s
evidence,the

follow
ing

inform
ation

m
ustbe

provided
here:

-
G

eneralprofiles
(qualifications

and
experiences)

of
the

applicant’s
staff

prim
ary

responsible
for

m
anaging

and
im

plem
enting

the
proposed

action;

-
The

proposing
organisation(s)

activity
report

or
a

description
of

activities
perform

ed
in

connection
to

the
operating

areas
thatare

eligible
for

co-financing.

•
In

cases
w

here
applicants

propose
to

im
plem

ent
certain

parts
of

the
proposal,

evidence
shall

be
given

that
they

have
at

least
three

years’
experience

in
im

plem
enting

inform
ation

provision
and

prom
otion

m
easures.



C
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G
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 8
: A

ction
 organ

ization
 an

d
 m

an
agem

en
t stru

ctu
re (con

t.)

In addition, the follow
ing elem

ents should be included: 

•
D

escribe
how

you
w

illensure
thatthe

action
is

im
plem

ented
on

tim
e

and
w

ithin
the

budgetset,and
thatits

objectives
are

m
et.

•
W

hich
are

the
quality

control
m

echanism
s?

In
case

of
underperform

ance
by

the
im

plem
enting

body,
how

w
ill

the
proposing

organisation
ensure

that
the

action
is

im
plem

ented
as

foreseen?

•
D

escribe
the

risk
m

anagem
entto

be
putin

place:w
hich

are
the

risks
associated

w
ith

the
im

plem
entation

of
the

action
(for

exam
ple,

in
relation

to
specific

uncertainties
linked

to
targeted

third
countries).

H
ow

w
ill

they
be

addressed,
w

hich
m

itigating
m

easures
w

illbe
putin

place?

•
com

m
ent

on
the

result
of

the
self-check

on
financial

viability.
In

particular
if

the
resultis

"w
eak",explain

how
is

the
liquidity

going
to

be
provided

(in
addition

to
pre-

financing),e.g.by
ow

n
funds

or
by

bank
loan



C
all for p

rop
osals

G
uidelines for applicants

S
ection

 9
: A

d
d

ition
al in

form
ation

•
M

ention any additional inform
ation that you consider relevant



C
all for p

rop
osals

G
uidelines for applicants

A
n

n
exes:

-The follow
ing annexes should be uploaded to com

plete your application: 

A
n

n
ex

title
T

em
p

late
L

an
gu

age
req

u
irem

en
t

Legalentity
inform

ation
N

o
-M

ay be
subm

itted
in any

E
U

 official
language
-Preferably

accom
panied

by an 
E

nglish translation or atleast an 
E

nglish sum
m

ary
of subm

itted
docum

ents

Inform
ation on representativeness

Yes
-M

ay be
subm

itted
in any

E
U

 official
language

and preferably
accom

panied
by an E

nglish translation

Inform
ation on financialcapacity

Partial
-M

ay be
subm

itted
in any

E
U

 official
language, no need

to translate

A
udit reports, for proposing

organisations requesting
a 

grant>
750,000 E

U
R

N
o

-M
ay be

subm
itted

in any
E

U
 official 

language, no need
to translate

Identicaltextof Part B
 in E

nglish
Yes

In E
nglish

B
udget per activity

Yes
-M

ay be
subm

itted
in any

E
U

 official
language, no need

to translate
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U
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rom
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 P

olicy for agricu
ltu

ral p
rod

u
cts

The setting up of the E
xecutive

A
gency C

H
A

FE
A

•
The

C
onsum

ers,H
ealth,A

griculture
and

Food
E

xecutive
A

gency
is

an
executive

agency
ofthe

E
uropean

C
om

m
ission

•
From

2016,
it

w
ill

also
im

plem
ent

the
prom

otion
program

m
es

concerning
agriculturalproducts

•
B

ased
in

Luxem
bourg

•
Staff:~

50

•
M

anages
nearly

500
public

health
actions:

projects,operating
grants,

conferences,joint
actions,internationalagreem

ents
and

service
contracts

under
the

H
ealth

Program
m

e

•
A

dm
inisters

relationships
w

ith
diverse

types
of

beneficiaries:
non-

governm
ental

organisations,
public

sector
bodies,

public
adm

inistrations,
universities,

higher
education

establishm
ents,

com
m

ercial
firm

s
from

all
E

U
m

em
ber

states,
w

ith
different

capacities,experience
and

w
orking

cultures



T
h

e n
ew

 E
U

 P
rom

otion
 P

olicy for agricu
ltu

ral p
rod

u
cts

The setting up of the E
xecutive

A
gency C

H
A

FE
A

T
asks related

 to co-fin
an

ced
 p

rom
otion

 p
rogram

m
es:

•
Publication of calls for proposals (sim

ple and m
ulti) 

•
Q

&
A

 concerning the call (helpdesk) 

•
E

valuation of proposals (external experts) 

•
A

w
arding grants for m

ulti program
m

es

•
M

anagem
ent of m

ulti program
m

es



T
h

e n
ew

 E
U

 P
rom

otion
 P

olicy for agricu
ltu

ral p
rod

u
cts

¾
N

ew
selection

p
roced

u
re:

•
Program

m
e

directly
subm

itted
to

E
uropean

C
om

m
ission

->
M

eaning
end

of
nationalcofinancing

•
1

Selection
per

year
based

on
priorities

established
in

A
nnual

W
ork

program
m

e

•
Im

plem
entation

adapted
to

the
specicities

ofsim
ple-m

ultiprogram
m

es:

-Sim
ple

program
m

es
–

Shared
m

anagem
entw

ith
M

em
ber

States

-M
ultiprogram

m
es
–

D
irectm

anagem
entby

the
C

om
m

ission



T
h

e n
ew

 E
U

 P
rom

otion
 P

olicy for agricu
ltu

ral p
rod

u
cts

Selection

•
3

independentexperts
w

illexam
ine

the
proposalfollow

ing
aw

ard
criteria

•
PartB

ofthe
application

serves
to

evaluate
the

proposalagainstthe
aw

ard
criteria

•
G

enerally,
projects

are
expected

to
have

an
efficient

m
anagem

ent
structure,

a
clear

strategy
and

a
precise

description
ofexpected

results

•
The

contentofeach
proposalw

illbe
assessed

according
to

the
follow

ing
criteria

and
sub

criteria:

C
riteria

M
axim

m
p

oin
ts

T
h

resh
old

C
ontribution to general and specific objectives of 

inform
ation provision and prom

otion m
easures and 

relevance of the content and objectives of the proposals to 
the priorities, objectives and expected results announced 
under them

atic priority described in the annual w
ork 

program
m

e

20
14

Technical quality of the project
40

24

M
anagem

ent quality
10

6

C
ost-effectiveness

30
18

TO
TA

L
100

62
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n
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p
p
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 P
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ltu

ral p
rod

u
cts

Future technicalsupport

¾
T

h
e C

om
m

ission
 in

ten
d

s
to d

evelop
tech

n
icalsu

p
p

ort services, in
 

p
articu

lar
w

ith
a view

to:

•
encouraging

aw
areness

ofdifferentm
arkets

by
providing

country,m
arketresearch

and
statistical

reports
on

key
target

countries
listed

in
the

annual
w

ork
program

m
e,

•
m

aintaining
a

dynam
ic

professional
netw

ork
around

inform
ation

and
prom

otion
policy,including

providing
advice

to
the

sector
and

bestpractices

•
im

proving
know

ledge
of

U
nion

rules
concerning

program
m

e
developm

ent
and

im
plem

entation,
m

ainly
by

providing
adequate

inform
ation

online,
organising

or
participating

in
events

and
fostering

the
developm

ent
of

a
netw

ork
of

agro-food
operators



T
h

e n
ew

 E
U

 P
rom

otion
 P

olicy for agricu
ltu

ral p
rod

u
cts

Future technicalsupport

•
For

questions
on

the
online

subm
ission

tools,
please

contact
the

IT
helpdesk

via
the

P
articip

an
t

P
ortal

•
For

non-IT
related

questions,a
helpdesk

atthe
C

hafea
is

available
at:

+
352

4301
36611,w

eekdays
betw

een
9.30

–
12.00

and
14.00

–
17.00.

E
-m

ailaddress:C
H

A
F

E
A

-A
G

R
I-C

A
L

L
S

@
ec.eu

rop
a.eu

•
The

helpdesk
is

unavailable
on

w
eekends

and
public

holidays



A
n

n
u

al W
ork P

rogram
m

e (A
W

P
) 20

16
&

 P
rep

aration
 of A

W
P

 for 20
17

W
P on Prom

otion, February 2016
C
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 P
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 P
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ltu

ral p
rod

u
cts

A
nnualW

ork
Program

m
e

¾
A

n
n

u
alW

ork
P

rogram
m

e
->

A
d

op
tion

every
year!

•
To

increase
the

num
ber

of
activities

aim
ed

at
third

countries
w

here
there

is
the

highestpotentialofgrow
th

and;

•
in

the
internalm

arket,to
inform

consum
ers

aboutthe
high

standards
ofE

U
products,

notably
the

E
U

quality
logos;

¾
H

ow
it

w
as

d
efin

ed
in

20
16

:

•
The

objectives
of

the
R

egulation
itself:

(i)
increase

the
num

ber
of

activities
aim

ed
at

third
countries

w
here

there
is

the
highest

potentialof
grow

th
and

(ii)
in

the
internal

m
arket,inform

consum
ers

about
the

high
standards

of
E

U
products,notably

the
E

U
quality

logos

•
For

third
countries,a

m
acro-econom

ic
analysis

on
projected

increase
in

im
ports

for
a

selection
of

products
suitable

for
inclusion

in
prom

otion
program

m
es

on
existing

or
em

erging
m

arkets,
peered

w
ith

im
ports'

grow
th

potential,
as

w
ell

as
a

policy
evaluation

on
FTA

s
or

expected
rem

ovalofSPS
barriers;

•
Specific m

arket situation of the m
ilk and pig m

eat sectors

•
C

ontributions from
 the sector 



T
h

e n
ew

 E
U

 P
rom

otion
 P

olicy for agricu
ltu

ral p
rod

u
cts

A
nnualW

ork
Program

m
e

¾
The

am
ount

allocated
for

m
ulti-program

m
es

w
ill

increase
significantly

in
the

com
ing

years
as

envisaged
in

the
reform

:
from

around
50

m
illion

in
2017

to
around

100
m

illion
as

from
2019

H
ow

 to im
prove

the netw
orking for m

uti-program
m

es?

¾
F

lexib
ility

b
etw

een
th

e
am

ou
n

ts:

Iffor
a

given
topic

there
are

notenough
proposals

on
the

ranked
listto

exhaustthe
w

hole
foreseen

am
ount;

the
rem

aining
am

ount
m

ay
be

reallocated
to

other
topics

according
to

the
follow

ing
criteria:

o
The

total
of

the
rem

aining
foreseen

am
ount

for
the

three
topics

on
the

internal
m

arket
shall

be
allocated

to
the

projects
targeting

the
internal

m
arket

w
ith

the
highest

quality
score,irrespective

of
the

topic
for

w
hich

they
have

applied

o
The

sam
e

approach
shallbe

taken
for

proposals
targeting

third
countries



T
h
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U
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rom
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 P

olicy for agricu
ltu

ral p
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u
cts

A
nnualW

ork
Program

m
e for 2016

A
m

ou
n

t foreseen
S

im
p

le p
rogram

m
es -In

tern
al M

arket
€

26
 M

A
ction 1*-Inform

ation and prom
otion program

m
es aim

ing at increasing the aw
areness and 

recognition of U
nion quality schem

es as defined in A
rticle 5(4)a,b

and c of R
egulation (E

U
) 

1144/2014
€

10 M

A
ction 2*-

Inform
ation and prom

otion program
m

es aim
ing at highlighting the specific features 

of agricultural m
ethods in the U

nion and the characteristics of E
uropean agricultural and food 

products
€

7 M

A
ction 3-Inform

ation and prom
otion program

m
es on m

ilk/dairy, pig m
eat products or a 

com
bination of those tw

o
€

9 M

S
im

p
le p

rogram
m

es -in
 T

h
ird

 cou
n

tries
€

6
8

 M
A

ction 4*-
Inform

ation and prom
otion program

m
es targeting C

hina, Japan, South K
orea and 

custom
s territory of Taiw

an
€

12 M

A
ction 5*-Inform

ation and prom
otion program

m
es targeting U

SA
 and/or C

anada
€

12 M
A

ction 6* -C
entral and South A

m
erica and the C

aribbean
€

7 M
A

ction 7* -South E
ast A

sia, m
eaning B

runei, C
am

bodia, Indonesia, Lao, M
alaysia, M

yanm
ar, 

Philippines, Singapore, Thailand, Tim
or Leste and V

ietnam
€

7 M

A
ction 8*-

A
frica and M

iddle E
ast

€
4,5 M

A
ction 9*-other geographical areas

€
4,5 M

A
ction 10 -Inform

ation and prom
otion program

m
es on m

ilk/dairy products, pig m
eat products 

or a com
bination of those tw

o targeting any third country
€

21 M

M
u

lti p
rogram

m
es

€
14

 M
S

im
p

le p
rogram

m
es -

in
 case of seriou

s m
arket d

istu
rb

an
ce

€
3 M

*T
h

ese p
rogram

m
es sh

all n
ot cover m

ilk/d
airy p

rod
u

cts, p
ig m

eat p
rod

u
cts or a 

com
bin

ation
 of th

ose tw
o. T

h
ey m

ay h
ow

ever cover m
ilk/d

airy p
rod

u
cts, p

ig m
eat 

p
rod

u
cts or a com

bin
ation

 of th
ose tw

o if th
ey are associated

 w
ith

 oth
er p

rod
u

cts.
Total €

111 M



T
h

e n
ew

 E
U

 P
rom

otion
 P

olicy for agricu
ltu

ral p
rod

u
cts

A
nnualW

ork
Program

m
e for 2017 

A
n

n
u

al W
ork P

rogram
m

e
for 20

17 -
P

rep
aration

 of C
op

a an
d

 
C

ogeca
con

tribu
tion

:
-

To analyse
the priorities:

•
B

asic act: external m
arket, etc... 

•
M

arkets opportunities : FTA
, Iran, etc...

•
Sector under constraints : dairy, m

eat, etc... 

-Total am
ount for 2017?  Still to be determ

ined (total am
ount in phasing-in, in 

accordance w
ith the path of the reform

)

-R
em

inder for 2016 : TO
TA

L 111 M
€

=
 81 M

€
(initially) +

 30 M
€

(m
ilk/pig) 

-M
ulti program

m
es

: Significant increase of the am
ount com

pared to 2016 
(R

em
inder Financial Statem

ent accom
panying the reform

 in 2017: 55 M
€

for the 
total direct expenditure, including ow

n C
om

m
ission initiatives and contribution to 

C
H

A
FE

A
)

-Preference is given to geographical priorities, unless for sector(s) seriously hit by 
m

arket disturbances 


